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WORLDWILDE SALES RESULTS, FEBRUARY 2008

. Renault group sales rose 14.8% in February
. All five of the Group’s regions reported strong growth

In February 2008, Renault group sold 196,692 vehicles (PC + LCVs) worldwide, under its three
brands, Renault, Dacia and Renault Samsung Motors. Group sales grew by 14.8% on February 2007.
Worldwide sales of the Renault brand increased by 13 %, Dacia expanded by 57.1 %, while Renault
Samsung Motors contracted by 20.3 %.

In Europe’, in a market that grew by 7.5%, Renault group sales totaled 128,081 in February, an 8.2%
increase. The Group took 9.6% of the market. Sales of Renault-brand passenger cars rose by 7.8%.
The German subsidiary posted excellent results once again in February, with sales up 44.8% in a
market that grew by 25%. Spain (+6.5%), the Netherlands (+11.2%), Belgium (+14.8%), Switzerland
(+15%) and Austria (+37.2%) also turned in impressive results.

The unprecedented number of vehicle launches in January showed up in February’s results. Laguna
Estate, Clio Estate, Grand Modus and New Kangoo were launched in late January in France, Italy,
Belgium, Germany and Austria. The new models went on sale from February 1 in other European
countries®>. New Twingo sold more than 11,500 units, while New Laguna sold 9,700 in February.
Initial sales results for Clio Estate (3,030), Kangoo VP (2 760), Modus and Grand Modus (5,880) were
highly positive.

In Europe in February, Dacia grew sales by a massive 93.6%. Starting in June 2008, Sandero,
unveiled at the Geneva Motor Show, will extend the range that currently consists of Logan sedan and
Logan MCV.

Outside Europe, Group sales surged by 29.4%.

In the Americas Region, a market that expanded by 16.2%, Renault group sales grew by a strong
28.3%. In still buoyant markets, the Group grew sales by a huge 74.1% in Brazil and 45.8% in
Argentina. Almost 3,000 Logans were sold in Brazil and Argentina in February and nearly 2,300
Sanderos, confirming a promising debut.

In the Euromed Region, in a market that rose 35.8%, Renault group sales increased by 26.9% in
February. In Romania, sales growth came to 18.4%. In Russia, sales surged by another 53.8% with
almost 8,500 vehicles sold. Sales also increased in Algeria (+42.2%), Morocco (+16%) and Turkey
(+19.2%).

In Asia-Africa, Group sales rose by 35.5% in February, despite a -20.7% decline in RSM sales in

Korea. More than 2,755 Logans were sold in India, and more than 4,500 were delivered in Iran.

For reference: France Region — February sales results / Press Release of March 3, 2008 —
www.media.renault.com

Press Contact: Isabelle Meillier - Renault Press: +33 1 76 84 64 69

! Europe = France region + Europe region

2 Excluding UK: launches planned for May
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Sales total by brand

February* Total
February 2008 | February 2007 | % variation 2008 2007 % variation
RENAULT
PC 137 183 117 103 +17.1% 274 923 254 507 +8.0%
LCV 30 792 31566 -2.5% 59 378 62 883 -5.6%
PC+LCV 167 975 148 669 +13.0% 334 301 317 390 +5.3%
RENAULT - SAMSUNG-MOTORS
VP 7197 9 027 -20.3% 16 424 18 580 -11.6%
DACIA
PC 20 318 13 320 +52.5% 38 711 24 735 +56.5%
LCV 1202 382 +214.7% 2185 414 +427.8%
PC+LCV 21520 13702 +57.1% 40 896 25 149 +62.6%
RENAULT Group
PC 164 698 139 450 +18.1% 330 058 297 822 +10.8%
LCV 31994 31948 +0.1% 61 563 63 297 -2.7%
PC+LCV 196 692 171 398 +14.8% 391 621 361119 +8.4%
Total sales by region
February* Total
February 2008 | February 2007 | % variation 2008 2007 % variation
France 56 668 51 462 +10.1% 107 281 104 676 +2.5%
Europe* (excl. France) 71413 66 927 +6.7% 147 082 145 070 +1.4%
Total France + Europe 128 081 118 389 +8.2% 254 363 249 746 +1.8%
Euromed ** 31328 24 678 +26.9% 56 912 43 534 +30.7%
Americas 19 643 15 312 +28.3% 44 288 41 222 +7.4%
Asia-Africa 17 640 13019 +35.5% 36 058 26 617 +35.5%
Total excl. France + Europe 68 611 53 009 +29.4% 137 258 111 373 +23.2%
Total 196 692 171 398 +14.8% 391 621 361 119 +8.4%

* Sales
** Europe = appendix 1




Renault group's ten main markets at end-Februay 2008

Countries Volumes PC+LCV (1) | Market share
FRANCE 106 098 25.6%
SPAIN+CANARY ISLANDS 27 997 10.9%
ITALY 25 528 5.2%
GERMANY 25 282 5.2%
ROMANIA 17 688 36.4%
SOUTH KOREA 16 074 8.1%
ARGENTINA 16 064 12.8%
BRAZIL 15 145 3.8%
RUSSIA 14 186 3.6%
UNITED KINGDOM 12 741 4.7%

(1) Registrations

* Dacia

* Renault

** Renault Samsung Motors

14 095
3 593
16 074




APPENDIX 1: Countries by region

AFRICA & INDIAN
OCEAN
South Africa
+ sub-Saharan African
countries
Indian Ocean |dlands

KOREA

IRAN

CHINA
Hong-Kong
Taiwan

Israel

Americas Asia EuroMed Europe France
& Africa (excluding France)
ASIA PACIFIC
Colombia
CostaRica Bulgaria Austria Metropolitan France
Australia Moldavia Baltic States
Cuba Indonesia Romania Belgium/L uxembourg
Ecuador Japan Armenia Bosnia
Honduras Malaysia Belarus Croatia
Mexico New Caledonia Georgia Cyprus
Kazakhstan
Nicaragua New Zealand Russia Czech Republic
Panama Singapore Denmark
Salvador Ukraine
Venezuela Tahiti Azerbaidjan Finland
Dominican Thailand Germany
Republic
Turkey Greece
Hungary
Guadeloupe Brunei Ireland
Algeria Iceland
French Guyana INDIA Italy
Martinique Morocco
Tunisia Kosovo
Argentina MIDDLE EAST Macedonia
Brazil & French-speaking Malta
Africa
Bolivia Egypt Montenegro
Chile Netherlands
Paraguay
Peru
Uruguay Jordan Norway
Lebanon Poland
Libya Portugal
Saudi Arabia Serbia
Slovakia
Pakistan Slovenia
Gulf countries United Kingdom
Syria Spain
+ French-speaking Sweden
African countries
Switzerland




