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COMMUNICATION OF THE BOARD OF DIRECTORS ON THE FINDINGS OF
THE JOINT RNBV AUDIT

BoulogneBillancourt, June 4th, 2019 – Renault’s Board of Directors today
reviewed the final findings of the Joint Audit Mission that was commissioned
jointly with Nissan in respect of their jointlyowned subsidiary RNBV. These
findings confirmed the existence of deficiencies within RNBV in terms of financial
transparency and procedures for monitoring expenditure. These deficiencies
had already been highlighted by the auditors in their interim report issued early
in April, a fact that Renault disclosed to the market in its press release of April 3,
2019.

In this respect, as of early April and in accordance with the Audit, Risks and Ethics Committee’s proposal, the Board of
Directors requested Renault’s executive management to reach out to Nissan with a view to reaching an agreement
between the
shareholders on corrective measures to be implemented by the end of this year.
The findings of the Joint Audit Mission have also confirmed the concerns arising in relation to a certain number of
expenses incurred by RNBV for a total amount that is in the region of EUR 11 million. This amount includes various types
of expenses, i.e.:



air travel expenses for Mr. Ghosn;



certain other expenses incurred for Mr. Ghosn; and



gifts to nonprofit organizations.

In light of these findings and, in addition to those measures decided during its meeting of April 3, 2019, the Board of
Directors has resolved to ask Renault’s representatives to make contact with their counterparties from Nissan forming the
governing bodies of RNBV, for the implementation of any legal actions available in The Netherlands in respect of
Mr. Ghosn’s extra costs of air travel and other expenses incurred for Mr. Ghosn as well as exploring recovering from Mr.
Ghosn gifts made to some nonprofit organizations.

***

***

About Groupe Renault
Groupe Renault has manufactured cars since 1898. Today it is an international multibrand group, selling close to 3.9
million vehicles in 134 countries in 2018, with 36 manufacturing sites, 12,700 points of sales and employing more than
180,000 people.
To address the major technological challenges of the future, while continuing to pursue its profitable growth strategy,
Groupe Renault is focusing on international expansion. To this end, it is drawing on the synergies of its five brands
(Renault, Dacia, Renault Samsung Motors, Alpine and LADA), electric vehicles, and its unique alliance with Nissan and
Mitsubishi Motors. With a 100% Renault owned team committed to the Formula 1 World Championship since 2016, the
brand is involved in motorsports, a real vector for innovation and awareness.
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